FASHION DESIGN AND RETAILING MAJOR
MERCHANDISING CONCENTRATION (FDM)

GENERAL EDUCATION (12 Courses Required): Twelve
courses are designated as General Education courses, which must
be taken in a department other than the major department. Only
courses designated (Gen.Ed.) after the course title will meet

COURSE # TITLE GOAL(S) MET
43.117 Introduction to Statistics or 2
43.200 Precalculus

General Education Goals (Check off as Completed):

1 Writing 8 Historical Studies

2 Quantitative 9 Social/Behavioral/Sciences
3 Language 10 Forces in The United States
4 Literature/Philosophy 11 Non-Western Studies

5 Visual/Performing Arts 12 Gender, Race and Class

6 Physical Science Laboratory Science

7 Life Science Study of the Constitutions

MAJOR AND RELATED COURSES (18):

COURSE # COURSE TITLE

*34.003 Field Study in Merchandising

34.140 Principles of Construction

34.141 Fashion: Designer to Consumer

34.153 Consumer Textiles

34.210 Consumer Economics

34.243 Apparel Development and Evaluation

34.245 Psych. and Soc. Asp. of Clothing and Textiles
34.344 World Market: Textiles to Retailing

34.347 History of Textiles or 34.336 History of Costume
34.366 Fashion Merchandising: Theory and Distribution
34.452 Fashion Promotion

34.464 Fashion Merchandising: Plan., Policies, & Impl.
34.490 Internship in Merchandising

(Credit - Two Courses)

Three restricted electives (see Catalog):

Two general electives (see Catalog):

FREE ELECTIVES (2
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