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To: Communication Arts Majors Entering for the 2011-12 Academic Year
Date: August, 2011

Re: WELCOME!

The faculty and staff of the Communi cations Arts Department welcome you to Framingham State
University and to the department. We have p repared this advising handbook to assist you in
planning your academic career.

You will be assigned one of the members of the Communication Arts faculty as your academic

advisor. Please check your MyFramingham account and you will see their name along with the

|l ocation of their office. (Please note: your adviso
both appear in your online account. The Chair is your advisor only if that name appears by itself.)

Every effort will be made to match that advisor to your concentration, however, if you wish to

change your advisor please obtain the correct for ms
the Department Chair for signature.

Your relationship with your advisor is a very important one. He or she will guide you with your
selection of courses for the major and for General Education courses, help you to determine and
define you career interests, and relate them to the various concentrations offered in the

Department. Your advisor can also refer you to other persons who may better assist you with
particular problems or questions you may have. We suggest you see your advisor at least twice each
semester in addition to the time you will need to meet during Advising and Pre -registration. You are,
of course, not limited to meeting with him/her on those occasions, particularly if you experience
academic difficulty. Feel free to email your advisor at anytime with questions you may have.

Please remember that you have the ultimate responsibility for your acade mic career.

We look forward to assisting you in achieving your academic goals. Once again, welcome to the
Communication Arts Department!

Professor Derrick A. Te Paske, Chair
Communication Arts Department
Whittemore Library

WL-C204

Note: Additional important and useful information about the Department is available on
Blackboard, under "My Organizations Plus."
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COMMUNICATION ARTS DEPARTMENT
STUDENT HANDBOOK

A Few Things You Should Know About The University Lear ni ng Experienceé.

There are a lot of questions that you n eed to ask about how to have a successful academic career.
Some of the answers begin with your own motivations. For example, why get a college educationd
what is it for? Why do employers value a college degree?What do you know about college? What
are you paying for?

A lot of students come to college to "get a degree," or "because my parents wanted me to," or
"because | want to make more money." None of those reasons are particularly conducive to
actually wanting to learn anything. College is not the en d of your educationd it is another stage in
the processd one that will prepare you for life -long learning. At the end of your college career you
will have acquired, along with a great many other things, an understanding of how to teach yourself
new skills, how to manage your time effectively & and you will be better prepared for work or more
advanced studies. In addition to an area of concentrated studies, you will have knowledge gained
from studies in a variety of disciplines. As you change careers you will no doubt drawn upon these
experiences. But none of these accomplishments will come without hard work.

All of the courses in the Communication Arts Department are designed to assist students in
exploring a liberal arts education. Introductory courses present an overview to the discipline,
intermediate level courses allow students to apply critical thinking and other skills in more
challenging environments. Advanced courses help students embrace concepts and methodologies
that are appropriate for deep er exploration of contemporary issues in critical studies, performance,
and media. In all of these courses, students are expected to demonstrate an appropriate level of
engagement with the course content. To help accomplish this, we want you to be aware of the
foll owing. &

Faculty in the Communication Arts Department post their teaching schedules on or near the door of
their offices. These schedules contain the course name, number and titles s/he is teaching that
semester, the class meeting dates and locations, as well as office hours, office phone, and campus
email address. College faculty office hours are for students to use to discuss issues relating to their
progress in any given course, but most especially those you are enrolled in with that profes sor. They
may be used for advising, but their primary purpose is for class-related discussion. You are required to
see your professor at least once during the academic semester so that you become more familiar with
her/his course policies as well as your progress in the course to-date.

Whet her online, fihybrido or a traditional |l ecture
Arts Department are taught from a fisyll abus. o Thi
learning process thatwilbe f ol | owed in the course. I't shoul d

of their office, email and phone addresses, office hours, as well as a list of required texts, holdings
on reserve in the Library, web resources, course goals and objectives, attendance and grading
policies, and the course meeting dates (usually laid out in terms of lecture topics, reading
assignments, and due dates for projects and written and/oral assignments.) Whether or not its
posted on the course website or handed out to yo u during the first day of classes, this document is
your Ocont r a&andybucan expecatlianprofessdrs in the Communication Arts
Department will demand your full attention to, preparation for, and participation in the exercises,
discussions, and practical experiences s/he has prepared for your education. (If the professor falls
behind because of school closings or other reasons, your syllabus will be updated.)
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Students enrolled in Communication Arts courses are expected to behawe responsibly toward each
other; toward faculty, staff, and toward other students in the Department, and toward members of
the FSUacademic community. This includes refraining from using cell phones during classes, and
using your laptops in accordance with policies outlined in the syllabus or discussed in classes. Your
professors also expect you to arrive to class on time and attend class regularly (most faculty
penalize you for being absent and/or late for class). Faculty expect you to be prepared for
participation in classd whether i t adpsrformance, a critique, class discussionor in-class
assignmentsd or any combination of the above.

Important messages about you and the Communication Arts Department will be sent to students via
Blackboard each semester. To receie these messages you must frequently check your student
Blackboard account or make sure messages are transferred to the e-mail account you most
frequently use. If you need help in making the change in Blackboard, call the Help Desk.

And finally, students who have special needs and/or learning disabilities are required to place
acceptable documentation on file at CASA. Its personnel will determine the validity of the se
documents, and the student is to inform the instructor in writing of the existence of a special need
and/or learning disability as soon as possible after classes begin. The instructor will determine that
the required documentation is on file, and both the instructor and the student will then develop a
written agreement as to how the student's special needs will be addressed. The instructor, student,
and CASA will keep a copy of this agreement.

*kkkk

Please Note: There have been significant changes to some of our concentrations. Do
NOT confuse information from this current student handb ook with any previous one.

Kkkkk

Josh Gaveline



PRE-REGISTRATION

Each ssmester, registration periods for the following semester will be announced well in advance.

Advising takes place over several weeks with students in each class (senior, junior, sophomore,

freshman) taking turns to register for courses online. Please use the advanced notice for thoughtful

planning (i.e. do not wait until the last minute or become casual about seeing your advisor when

assigned). Almost all of the courses in the major are in great demand, and a good number require

fiper mi ssi on oorf #fiPnesrtmmiuscstioornd of t he Department Chairo
for a number of reasons including giving priority to upperclassmen.

Pre-registration is conducted online and your advisor will have your ALTERNATIVEPIN number.
Therefore you must meet with her or him before you can go online to register using your PIN.
Rather than use your advising time to try to figure out which course fits in your schedule, come
prepared to discuss the value these courses will have for your academic career. /fyou do not see
Yyour aavisor during the period designated for you, we cannot guarantee you space in your chosen
courses. This is sometimes true for graduating seniors as well.

GENERAL EDUCATION REQUIREMENTS

All students at Framingham State University are required to take 32 courses to graduate. Twelve of
these courses need to meet General Education Requirements.

The General Education Program at FSUis designed to ensure that all students will graduate with
solid knowledge and competence in key intellectual areas. The program strengthens the
undergraduate experience through a coherent selection of courses that meet important goals, and
provides a shared core of learning as well as reinforced academic skills.

Every student must eventually take 12 Gen Ed courses. Some courses will cover two goals.

Communication Arts majors may NOT take a General Education course offered by the
department to fulfill any of the 12 required general education courses.

Courseswhich are acceptable for General Educationmay change from time to time.

Always consult the  University catalog  for the year you entered the school concerning
your General Education and major concentration requirements.

FOR MORE INFORMATION CONTACT:
1. Your Advisor
2. Your Department Office, x4683

3. Director, Advising Center (CASA), x4541
4. Registrar's Office, x4545

TRANSFER STUDENTS

In assessing the transcripts of transfer students for prior fulfillment of the general education goals,
the Registrar's Office may use the goal titles rather than the goa | definitions. Up to four goals may



be met by two transfer courses. The phrase 'fulfilled by transfer’, or a representative code, will be
printed on the appropriate lines of the students course progress form, or a

A minimum of five Communication Arts courses must be taken at FSC to graduate as a
Communication Arts major, regardless of the number of transfer credits accepted by the University
or the Communication Arts Department.

If you leave school or withdraw for more than a semester, you will be bound by the catalog which is
in effect when you return, and the requirements may have changed for both the major and for
General Education. In extenuating circumstances, students may appeal to the Vice President of
Academic and Student Affairs.

THE COLLEGE CATALOG
The College Catalog is yourcontract with the College regarding your program of study. You are
bound by the catalog which is in effect when you enter the College. If you leave Framingham State
College and return to the Communication Arts major, you are bound by the requirements in the

catalog when you re-enter the major.

This handbook is designed to assist you in your course planning. But remember:

You are responsible for knowing the requirements of
your concentration and course

-
make Up

Devon McCarthy
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YOUR MAJOR -- COMMUNICATION ARTS
There are four core courses that all Communication Arts majors must take:

COMM115 Introduction to Speech Communication
COMIM130 Introduction to Visual Communication
COMM250 Media/Society/Self

COMMA450 Seminar in Communiation Arts

You must take either COMM115 Introduction to Speech Communicationor COMMZ130 Introduction to
Visual Communication in your first semester (and the other course in the second semester). We
save spaces in these course sections for freshmen andtransfer students. If you have a problem
getting into a section, see the Department Chairperson. (Please note: COMM107 Effective Speaking
cannot be substituted for COMM115 Introduction to Speech.)

All Communication Arts majors are encouraged to take an Internship in their senior year. Some
concentrations require such an Internship. All internships are coordinated by a faculty member who
will have additional forms, contracts, and a course syllabus that outlines the learning expectation for
completion of course credit(s).

Depending on the courses taken at a previous college, transfer students may have met some of the
course requirements for the various concentrations. If courses from your previous college(s) have
been accepted as fulfilling Communication Arts requirements but do not appear to be correctly
assigned in you transcripts, please see the Department Chairperson who will evaluate your course
work and complete a Course Transfer form for you.

The other courses you must take for the major are de termined by the concentration you select.

There are five concentrations from which you may choose. They are briefly described belowd
accompanied by the faculty advisors for each:

Communication Studies 1 CMG

Faculty Advisor

Dr. Derrick Te Paske

The Communication Studies concentration is designed to offer students a broad overview of

communication traditions, theories, and experiences. Production and performance courses, such as

photography, video & film production, com puter graphic design, and drama/speech are pursued.

Students also explore the broad range of the depart
Communication course electives in areas including acting and directing, speech, and media theory.

This concentraton addr esses and summarizes the rich diversit



Corporate Communication - CMC

Faculty Advisors

]

PR

Professor Robert Alter

Students study visual communication theory and its application, become experienced in the
fundamentals of concept design and implementation, and develop group based writt en and verbal
skills. All of these are brought to bear in an internship where tasks and performances closely
match day-to-day expectations of a corporate employer. Students are prepared for a career in such
fields as public affairs, corporate illustration and design, and in-house print and electronic media
communications, as well as advertising and public relations.

Speech and Performance 1 CMS

Faculty Advisors

Dr. Audrey Kali Professor Sarah Cole

Professor Elizabeth Corea

Communication through speech and performance continues to be the main way that human beings
connect with one another. Both a critical awareness and conscious application of speech and
performance communication are necessary in interpersonal contexts, group settings and the public
arena. This concentration, with its flexible range of course selections, prepares students for careers
involving business negotiations, labor relations, community affairs, social advocacy, public address,
speechwriting, and the dramatic arts.



Visual Communications - CMV

Faculty Advisors

Professor Leslie Starobin Professor Jennifer Dowling

The concentration provides students with a strong theoretical background in communications, as
well as a broad-based and traditional aesthetic (art oriented) framework. Within these contexts,
students will be able to work with current technologies involving computer graphics, multimedia
design, and photography. Facilities include a Mac Lab, a Photography Lab, and an Animation Lab.

Visual Media Production - CME

Faculty Advisors

Professor Robert Johnson, Jr. Professor Christopher Bowen

The broader goals of the concentration are to provide students with a fundamental understanding of
the theories and aesthetics of moving images and sound. Students who matriculate through the
concentration are well prepared for careers in media writing , television, film, and corporate media
production, and media criticism. Course sequences build upon each other enabling students to
increase their level of sophistication and practical experience. Facilities include a three-camera
television studio, film and video editing suites, along with two audio recording labs.

Department Secretary &  Administrative Professional
For Communication Arts and Modern Languagesdepartments

Mrs. Margie Sudmyer

10
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A MINOR?

As a Communication Arts major you are not required to have a minor, but you may if you wish. A
minor usually consists of five courses in a specific department (other than Communication Arts).
Seweral that are particularly appropriate for our majors which include English, Art & Music, Business,
Sociology, and Psychology. Please chek the college catalog for details.

INTERNSHIPS

Internships are more important than ever before! They build resume s and help you figure out what

you want to do in your professional i fe. They are
competitive job market because these are very challenging economic times and we live in a global

economy. Withoneormor e i nternships, youdll be able to inclu
your resume, as well as create professional examples of your work to show perspective employers.

Youdl | build self confidence. Youod hiindifgiajol net wor ki

through a help want ed adval about sesvonleng.t . These days, i

Question : Am | required to do an Internship?

Yes, if your concentration is Corporate (UCMC), Visual Communication (UCMV), or Visual Media
Production (UCME). Whik not required, Communication Studies (UCMG ) students can use
Internship (COMM 495) to fulfill a production requirement, and Speech and Performance (UCMS)
students can take COMM 495 as an elective. We encourageeveryone to consider doing one or
more Inte rnships.

Question : Are paid Internship available? Yes, although they are typically more available to
students with graphic arts experience. Yes, but the sooner you start your Internship hunt, the more
likely it is you will find one. A few students have written proposals related to their current job, when
appropriate, and created a paid Internship for themselves.

What i f | dondét have aThereaare same sitgsevailableoon eampus. Eee ?
Career Services about these options.

What are Inte  rnship application deadlines? We recommend you turn your application in by
May 1 for the Fall; November 25 for the Spring, and April 15 for the Summer. However, different
sites have their own time frames for due applications. You can enroll in Internship up to the end of
the Drop-Add period of the specific semester.

Question : What 6s the process? How do | get started?

You must have taken COMM 250: Medi a/ Soci ety/ Sel f. (0]
and have your resume critiqued. This is an important step, as you will then be introduced to the

resources and services in Career Services. In Career Services, Dawn Ross is the Director of

I nternship, campus wide. Once youbre regnmaést ered wi't
telling you of In ternship opportunities. You will be introduced to their website to search for

Internships as well as information on things like cover letters and how to interview.

Next, log onto the Blackboard site for Communication Majors . You can find additional
Intens hi p sites that faculty have discovered. Youbl
process, including additional ideas for finding Internship sites.

(ot}

Important: watch for e -mails telling about new internship opportunities or workshops
about Inte rnships . Readtheseemai | ; you dondt want to delete a wol

12



Work with your advisor and/or the Instructor of COMM 495, Elizabeth Corea, to determine
an appropriate site. You will need to find your own Internship, but faculty can offer you advice or
possibly tell you of a site to explore. Once you have chosen your site, you need to fill out an
application/contract. Negotiate with your site supervisor as what you will be doing and when you

will be doing it. Most students leave two days free in their schedule to fit in the hours required .

(160 hours for a 1 credit Internship; 320 for a 2 credit Internship.) Students usually work
10-12 hours per week.

The paperwork: first have the site supervisor sign the application/contract , and then have
professor Corea (WLG207) sign it. After leaving copies of the form with her and with Mrs. Sudmyer
in the department office (WL203), WALK the form, along with a signed override form, to the
registrar. Override forms can be found on MyFramingham.

Because COMM 495 isonly for Communication majors, you cannot register on-line. You must walk
the completed form, with requisite signatures, to the Registrar. In the summer, Internship is

offered through DCGE, and you must pay separate tuition for the course. You will need to take the
same form to the office of DCGE. Internship is not offered during the winter break.

Once registered, youdl/l be put into Bl ackéfisar d wher
class is held after Drop-Add period to allow late students to register. Weekly journal assignments,

completed through Blackboard, are required, as well as a final paper. Classes are required and held

once a month. Your supervisor will complete an evaluation form, to be turned into the Instructor.

Question: So where do | find the application/contract? Paper copies are found on the
bulletin board near WL203. You can also e-mail ecorea@framingham.eduto ask for an electronic
version.

Any other suggestions  ? Talk with students who have done Internships. Ask their advice.
Remember, | ndworkiegl ! about

ILLNESS OR OTHER REASONS FOR ABSENCES

If you are ill, or there are other compelling reasons you cannot attend school for an extended
period, contact the Office of t he Dean of Students. That office will inform a// of your professors of
your absence and when you are expected to return to school.

ADDING A FIFTH COURSE

Adding a fifth course is a privilege, not a right. If you wish to add a fifth course to your seme ster
schedule you must have junior class standing and an overall GPA of 2.7 or better. If you meet these
requirements see the Registrar for the specific form to add a fifth course. You can only add a fifth
course during the ADD/DROP period, affer other courses have begun.

SCHOOL CLOSINGS

In case of severe weather conditions or other emergency check the FSUwebsite
www.framingham.edu). You can also add your cell and/or email address to the list maintained by
the Campus Police and receive updates and prerecorded message. (The information kept on this
list is not shared outside the Campus Police Department.)

13
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TEXTBOOKS

Most courses require you to purchase textbooksd some have ebooks that can be purchased online.
Faculty members are aware of the high costs of books and make every effort to select appropriate
texts for your classes while also keeping in mind the limited budget most college students have. If
you are taking courses in a sequence it is advisable to retain those course texts, which may afford
supplementary readings for a more advanced course. Be aware of specific editions required by the
professor!

EQUIPMENT USE POLICY

Many Communication Arts courses are fie@ftenyenent i nte
expensive to acquire and maintain. Your fellow students also need themd as do students who

attend after you graduate. Therefore, beyond the wear and tear of normal and proper use, be

aware that YOUare responsible for the security and care of equipment that is in your possession.

ALWAY Sfollow the specific procedures and guidelines for equipment use, as described in individual

course syllabi by your course instructors. Portable recording devices needed for class assignments

may be signed out from the Equipment Checkout Room (WL-209) during Workstudy hours.

(Students do not have access to equipment or to studios over Breaks or after graduation.)

fresh

Matthew Bennett

INDEPENDENT STUDY

To undertake an independent study in Communication Arts you must be a major with at least

Junior standing and a 3.0 GPA in the major. Independent Study is designed to cover an area of
study not offered by our regular curriculum. For example, you might have taken an advanced

course and wish to continue your study but there are no additional courses offered at the University.
In that case, an in dependent study might be arranged. Or you are graduating and a required

course is either not being offered, or meets at a time the conflicts with another required course.

14



To pursue an independent study you must first define an area of study and discuss t his with your
academic advisor. Once he/she approves you for an independent study, you must find a member of
the Communication Arts faculty who is interested in working with you (faculty are not required to
conduct Independent Studies). Discuss the idea with the faculty member and if he/she agrees,
complete an APPLICATION FOR INDEPENDENT STUDY form that is available from the Registrar's
Office. When you, your advisor, and the faculty member have completed all the details in the form,
bring it to the Depa rtment Office for approval by the Department Chairperson.

INTERNATIONAL STUDIES

The department offers an international exchange pro
Television Studies Department in Norwich, England. One of the first British universities to develop

the study of film and television, it has achieved among the highest ratings for schools of its kind.

Students also have the opportunity to complete an internship at the Cannes International Film

Festival & Market during the summer. Please see the Department Chair or the coordinator for the

Study Abroad program for more information.

COURSE PLANNING
The following Communication Arts courses are usually offered in both the Fall and Spring semesters.

COMM115 Intro to Speech Communication
COMM110 Intro to Introduction to Visual Communication
COMM200 Introduction to Computer Graphic Design
COMM208 Basic Photography

COMM226 Writing for Visual Media

COMM250 Media/Society/Self

COMM262 Studio Production |

COMM280 Introduction t o Film Production
COMM450 Seminar in Communication Arts
COMM490 Independent Study in Communication Arts
COMM495 Internship in Communication Arts

The University and the Communication Arts Department reserve the right to cancel any course with
an enrollment of less than 10 students.

STUDENT CLUBS AND ORGANIZATIONS

In addition to your academic work, you have the opportunity to join several campus clubs and
organizations. These extra-curricular and co-curricular activities will help you apply the kno wledge
you gain in class and develop your leadership skills. Of particular interest to Communication Arts
majors are:

1. WDJMFMis the Universityd s -oommercial radio station, which provides opportunities in
broadcast production and journalism, on-air announcing, and station management.
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2. The TV-Club-NBS(AERAIY members are involved in video production projects on campus and
work closely with the college alumni and the Framingham Public Access Channel (FPAC) to produce
local and community cablecast programming.

3. The Gatepost- the University® newspaper offers experience in print journalism, copy layout,
photo journalism, advertising and management. Onyx- the art and literary magazine. Diali the
student-run University yearbook.

4. The Anime Clubi for those students interested in digital animation techniques and/or who are
fans of the genre.

5. The Hilltop Playersprovides students with the opportunity to act, direct and learn technical
theatrical production/management experience. A Fall and Spring play are presented each year.

6. The Black Student Unionalong with the Amigos, which shares Latino culture with the FSC
community, brings students together to plan and present multicultural educational and social
programming.

The McCarthy Center and RAM Handbookhave detailed information about joining these and other
organizations on campus.

PROFESSIONAL ORGANIZATIONS

There are several professional organizations which are geared towards the various communications
industries and which offer a student membership fee. You should explore these organizations.
Several of these associations offer paid internships and scholarships to Communications students.

1. ADVERTISING CLUB OF GREATER BOSTON for students interested in a career in Advertis A
very active networking group of advertising professionals. (617) 262 -1100.

2. PHOTOGRAPHIC RESOURCE CENTER offers exhibitions, lectures, workshops and open portfolio
nights. (602 Commonwealth Avenue@ Boston University, Boston, MA 02215. 617 / 975-0600).

3. THE UNIVERSITY FILM & VIDEO ASSOCIATION (UFVA) is an internationally respected forum on

film and television history, theory, aesthetics, criticism, production, and pedagogy. The
Communication Arts Depart ment studentsaare entounagedto t ut i on al
participate in the UFVA annual meetings, NEXtFrame Student Film and Video Festival, the Carole

Fielding Student Grants, and contests sponsored by Kodak, Avid, Apple, and a variety of other

representatives from the film and video industry. Access to job listings on the UFVA web site and

access to online discussions are available to members. (UFVA Home Office, Box 1777 Edwardsville,

IL 62026. 866-647-8382 email: ufvahome@aol.comor http://www.ufva.org )

4. THE SOCIETY FOR CINEMA AND MEDIA STUDIESCMS) is a professional eganization of
college and university educators, filmmakers, historians, critics, scholars, and others devoted to the
study of the moving image. Activities of the Society include an annual meeting and the publication
of Cinema Journal. Anyone with an interest in critical studies in film, television, video and/or new
media teaching and/or publication is welcome to join. (SCMS Membership, c¢/o Journals
Department, University of Texas Press, P.O. Box 7819, Austin, Texas 787137819. E-mail:
Membership@cmstudies.org

16
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5. COLLEGE ART ASSOCIATION (CAA) Facilitates the exchange of ideas and information among
those interested in art and history of art, advocates comprehensive and inclusive education in the
visual arts, fosters career development and professional advancement, and identifies and develops
sources of funding for the practice of art and for scholarship in the arts and humanities. CAA
includes among its members those who by vocation or avocation are concerned about and/or
committed to the practice of art, teaching, and research of and about the visual arts and
humanities. Over 14,000 artists, art historians, scholars, curators, collectors, educators, art
publishers, and other visual arts professionals are individual members. Another 2,000 university art
and art history departments, museums, libraries, and professional and commercial organizations
hold institutional memberships. For more information go to http://www.c ollegeart.org/about/

6. PUBLICITY CLUB OF NEW ENGLAND offers exciting meetings with Public Relations and Publicity
professionals from the New England area. (617) 449-4464.

7. PUBLIC RELATIONS SOCIETY OF AMERICA is a national organization with a vexgtive Boston
chapter. (617) 292-0470.

8. PROMAX- Promotion & Marketing Executives in the Electronic Media is an international
association of promotion and marketing professionals in the electronic media, dedicated to
advancing the role and increasing the effectiveness of promotion and marketing within the industry,
related industries and the academic community. (6255 Sunset Blvd. Suite 624 , Los Angeles, CA
90028, 213/465-3777)

9. SPEECH COMMUNICATION ASSOCIATION OF AMERICA represents educaamd students in the
areas of Speech Communication. (Speech Communication Association, 5105 Backlick Road, Bldg. E,.
Annandale, VA 22003)

10. WOMENG6S COMMUNI CATI ON NETWORK is a group of
Marketing specialists. (617) 695-8001

The above is just a sample of the many professional organizations which offer opportunities for
student involvement with industry professionals.

FINANCIAL AID
All Communication Arts majors are encouraged to apply for financial aid. There /s money available

that many students do not know about. Take the time, and see the Financial Aid office in Dwight
Hall for information and forms.

SCHOLARSHIPS / AWARDS
There are several scholarship opportunities available to Communication Arts majors, scholarships

offered by the University, the Alumni Association, and many of the professional organizations.
Deadlines usually occur in the second semester.

17
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COMMUNICATION ARTS DEPARTMENT EXCELLENCE AWARDS

Each Spring, the Communication Arts Departmert makes two awards (each is credit toward
purchases of textbooks at the FSU Bookstore), to two Communication Arts juniors:

1. The Academic Excellence Award

1 To the full time Communication Arts major with highest QPA (for a// courses), as of the end of
spring semester of Ajuniorodo year.

1 At least 22 courses completed; no more than 28, and at least 14 courses taken at FSC. Student
need not make application; recipient is determine:t

2. The Service Excellence Award

¢ TotheCommunicati on Arts major with Ajuniordo standing,
to the Department, to the Coll ege, and to his/ her
is not limited to formal Department and/or College organizations.

1 Choice of the recipient may be from self-nominations, and based on a statement (of up to 500
words), submitted by the student. Otherwise, an informal committee composed of three
Communication Arts faculty members will choose the recipient.

1 Atleast 22 courses complet e d ; no more than 28. Student must be
(>2.0Q.P.A).

1 Deadline for submission of statement will be the last Friday in March, delivered to the
Department office.

If you have any questions, please contact a faculty member, or s ee the Department Chair.

NOTE: Public announcement will be made in the Fall, and names of both recipients are engraved on
a plaque which is kept on public display in the Department office

FRAMINGHAM STATE UNIVERSITY SCHOLARSHIPS

1. ALANA SCHOLARSR AWARD PROGRAM, for fullime African, Latino, Asian-Pacific, Native
American, and Cape Verdian FSC students.

2. Various other FRAMINGHAM STATEINIVERSITYSCHOLARSHIP&re available. For more
information, consult the Financial Aid section in the College catalog.

3. ALUMNI ASSOCIATION SCHOLARSHIPS, Alumni House 42 Adams Roeaéramingham, MA 02066

There are additional alumni scholarships, notably including the PAUL T. MURPHY SCHOLARSHIP for
Communication Arts majors only, based on leadership qualities and a minimum QPA of 2.75.
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Mike Claflin

WORK STUDY

You can apply for Work Study, a financial aid award, which will permit you to work on campus.

There are often jobs available in the Communication Arts Department in areas including

photography, graphics, and video producti on. Check
Professional in WLG203 for specific information on applying for work -study jobs in Communication

Arts.

PLANNING....... For General Education, and for the Major:
Remember, YOU are responsible for all requirements of the major and for General Education. The
following check-off sheets are for your reference. They DO NOT substitute for any requirements of
Framingham State University, as stated in the University catalog, which were in effect as of the date

when you entered the Communication Arts major.

Starting your record keeping from the beginning is not difficult, and it will make planning/advising
decisions much easier in the future.

Good luck, and once again......
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WELCOME TO THE COMMUNICATION A RTS DEPARTMENT !!

Sarah Schofield
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