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forward. The results of this paper’s discourse
analysis show that technological advances
on one hand and socioeconomic factors on
the other hand have had a significant
negative impact on demand for antiques. In
addition, specific attributes such as  
                                    authenticity and 
                                    sustainability emerged as 
                                    potential key marketing 
                                    elements for invigorating 
                                    the broader public’s 
                                    interest in purchasing 
                                    antiques.

                                    To read the article, click 
                                    the link in our bio.


